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PRESIDENT’S  PAGE 

 

Dear VBLCS members,  

 

2021 has been quite a challenging year to date due to the ongoing COVID-19 restrictions. 

We now have had to cancel our February meeting at late notice. 

 

I would like to recognise and thank Phil Withers and his Team at Thunder Road brewery for 

supporting us through these difficult times, but life goes on. Our next meetings will be set in 

due course, but we must consider our members safety and health as the main priority. Please 

keep tuned if you would like to attend our next one in Melbourne, by keeping us up to date 

with email and phone details. This would help by returning your membership slip with 

updated details every year to our Treasurer, David Dobney to update our database and keep 

you all informed of changes.  

 

In my Presidents Page, January Edition, I mentioned visiting Sydney to see the 

grandchildren and while there, review the craft brewery scene around Marrickville. Well, we 

did go back for a planned Christmas family get together only to return after one day. Yes, 

Victorian border closure was announced so it was the long drive home. 

 

Also, in the last VBLCS News there was mention of Brett Stubb’s new book, Bygone 

Breweries of New South Wales the Northern and Far Western Districts now available to 

purchase. This is the fourth and final book covering New South Wales and a very well 

documented one indeed. For those that love brewing history and in particular, Australian 

history, grab the chance to get a copy or the full set. Well done Brett. 

 

I would like to acknowledge and thank Brett Stubbs, Richard Rathbone, and Dave Body for 

their contributions to our January VBLCS News edition. Their input and detailed historical 

knowledge is very much appreciated. I encourage all members to add their bit. Remember it 

is your VBLCS News, not one or two individual ongoing inputs. 

 

Remember, continue to be safe and care for your families and self. 

 

I look forward to catching up at our lively meetings, soon. 

 

Thank you to all those members that renewed their membership for 2021. We had a 99% 

acceptance rate. 2021 / 2022 fees will be due soon. Thank you to those that took up the two-

year option. 

 

Remember we are here to support and enhance your knowledge and label collecting so 

please advise what your needs are for us to help you. 

 

Rob Greenaway 

President VBLCS 

[on behalf of your Committee] 



FROM  THE  EDITOR 

 

Just as we were getting ready to have our February meeting, the Victorian Government 

announced a lockdown. It’s been a year since we held our last meeting on 9 February 2020. 

 

There was a brief period of freedom in January/early February when we were able to travel 

in Victoria. After staying home for many months, we took this opportunity and visit the 

wineries and breweries in Geelong/Bellarine Peninsula area. Every winery and brewery we 

went were teeming with visitors as everybody had the same idea like us. 

 

After visiting some wineries, we ended up in the Valhalla Taproom in Geelong. We tasted 

their Union Draught, Golden Ale, Loose Joobe Hazy IPA and Lime Bucket Cheesecake 

Sour. My favourite was the Golden Ale. 

 

  
 

Next day we visited Brewicolo first. We tried their Ocean Grove Lager, Kofe Brown Ale, 

Coco Ale, Brewi Hazy IPA. Kofe Brown Ale was the best beer I tasted during that trip. 

 

  
 

Later in the day we went to the Queenscliff Brewhouse, now owned by Prickly Moses. We 

tasted their Steam Ale, English Ale, Summer Spiced White Stout, The Rip Helles Lager and 

Couta Draught. Summer Spiced White Stout is a collaboration brew with Moon Dog.  

 



Towards the evening we went to Little Creatures Brewery for beer and dinner but we 

couldn’t get in as it was fully booked. Nearby White Rabbit Brewer and Barrel Hall was 

closed. 

 

Thanks to Robert Greenaway and Alan Richards for their contribution to this issue of the 

Newsletter. 

 

Hoping to be able to hold a meeting soon. 

 

Umit Ugur 

February 2021 

 

 

SAPPARO  BREWERIES  CAN  WITH  TYPO 

 

A new Japanese beer will hit the shelves next month despite a misspelling on its cans as 

“lagar,” its maker Sapporo Breweries Ltd. has said, after the error set social media abuzz and 

drew consumer support, the Japan Times reported on January 14. 

 

Many consumers shrugged off the major brewer’s mistake on the limited-edition cans 

instead of having printed the correct “lager.” 

 

“Who cares? It’s too good to throw away,” one tweeted, while another, in a Twitter post, 

suggested, “Why not sell it as a ‘super limited’ misspelled edition?” 

 

Buoyed by consumer support, Sapporo Breweries reversed its earlier decision and released a 

statement on January 13 saying it has decided to proceed with sales of the beer. 

 

It has said the new beer uses the same traditional manufacturing methods as that of 

Kaitakushi Brewery, Japan’s first beer factory, which opened in 1876. 

 

The company caused a stir online last week after announcing a halt to sales of the product. 

 

The beer was initially slated to go on sale on January 12. Sapporo Breweries said a last-

minute inspection before shipping found the incorrect spelling on both the 350- and 500-

milliliter versions. 

 

While acknowledging the typo, it said, “There is no effect on the quality.” 

 

The beer, co-developed with convenience store operator FamilyMart Co., will be sold from 

Feb. 2 with a tax-inclusive price of ¥219 for the smaller version and ¥286 for the larger one. 

 

It will be available at FamilyMart convenience stores offering liquor across the country. 

 

Source: e-malt, 11 January 2021 



LOCAL  LOVE  REIGNITES  LABELLING  ISSUE 

 

Beer brands hoping to benefit from drinkers’ love for local have reignited the thorny issue of 

provenance and beer labelling. 

 

The issue last flared in 2014 when CUB was fined by the ACCC for its misleading labelling 

of Byron Bay Pale Lager.  Debate has been reignited as smaller, independent brands adopt 

local names for beers brewed under contract elsewhere, without disclosing the arrangements 

on their labels. 

 

In the 2013 Byron Bay Pale Lager case, CUB licensed the Byron Bay Pale Lager brand from 

its then owner and brewed the beer at its Warnervale brewery. The beer’s labelling 

incorporated the Byron Bay name, a representation of a lighthouse, text regarding Byron 

Bay and the Byron Bay Brewery, and a map of the Byron Bay region showing the location 

of the brewery’s location. 

 

The bottle labels included the brewery’s Byron Bay address and then “Brewed in NSW by 

the Byron Bay Brewing Company and its Licensees”. 

 

The ACCC took the action saying it was “concerned that the overall representation made by 

the Product [sic] labelling is likely to mislead consumers to understand that the beer 

contained in the bottle has been brewed by BBBC.” 

 

CUB was fined $20,400 for the conduct. 

 

ACCC engages with contract brewers 

 

In the wake of the decision, the ACCC advised it would be writing to other brewers to 

ensure that their beer marketing and labelling appropriately reflects “where and by whom” it 

was brewed. 

 

The following year, ACCC chair Rod Sims told Radio Brews News that a dozen brewers 

had agreed to change their beer labels to ensure they didn’t mislead consumers in the wake 

of the ACCC action. 

 

“We’ve had an interest in what are called ‘credence claims’,” Mr Sims told the podcast in 

2015. Sometimes people will say a good is made in Australia when it’s not or it’s made in 

King Island when it’s not,” he explained.  

 

“So giving it some appeal that it doesn’t have because it’s not Australian made, or it’s not a 

cheese product or a meat product from King Island, which has a premium brand rating,” he 

said. 

 

Sims said the watchdog looked at these things for two reasons. “One is consumers are 

paying for something that they’re not getting, and two is that people who are competing 

legitimately are losing out.” 



Sims said the ACCC had written to a large number of brewers at the time, “to make sure 

they understood what had happened and what it meant for them”. 

 

“Fundamentally we’ve been trying to get two things, one is to get them to say when it’s in 

fact a big company that’s making the product,” he said. “Also, we’re making sure that when 

you’ve got a small company, if they start to brew the beer under contract, that they make that 

clear on the back of the label.” 

 

Why it matters now 

 

Brews News has spoken to a wide range of brewers** in recent months with concerns about 

the issue and understands that it has been a topic of debate across the industry. At the same 

time, many craft brewers asked not to be quoted on the record to avoid calling out any 

particular competitor. 

 

But one brewer, picking up on Rod Sims’ concern that people who are competing 

legitimately risk losing out, explained to Brews News the challenge they faced in expanding 

their brewery. 

 

“The town planning application cost us more than $30,000 that we’d been told wasn’t 

needed. That money, not to mention the cost of the brewery itself, could have gone towards 

a kitchen which would have improved our offer,” they said. 

 

They also noted that a beer cafe could open up the road from their location-based brewery 

with contract-brewed beer and a kitchen and consumers would be none-the-wiser with 

current labelling practices. 

 

Another told Brews News that although they were concerned the practice was a way to flood 

the market with inauthentic brands that would hurt the industry, they didn’t see the point in 

raising it. 

 

“I don’t think it’s a fight I can win, I think it’s something that’s just part of the scene,” they 

said. “I’ve accepted now that it’s the industry, I don’t know if many people are even having 

the conversation.” 

 

The brewer, who also noted the costs they bore establishing a brewery, added that it would 

be a good start to have a production address on the label. 

 

“The legalities are they need to have an address on the can, but not where its made which 

seems weird.” 

 

“By calling it out, people might start to take notice the truth on the can, and people might 

start to buy that way, and help the little guys out.” 

 

Provenance matters, sometimes 

 

Since the ACCC’s 2015 investigation, the brewing industry has been flooded with new 

entrants with many choosing to launch their brand with a contract partner. 



An increasing number have chosen to target an ultra-local feel or create a marketable brand 

by playing to positive consumer feelings about an area through the business name, despite 

contract brewing elsewhere. 

 

Think of an iconic Australian location there’s a chance that it has a beer named after it, or 

soon will have, with a social media account that celebrates the wonders of the namesake 

location. 

 

An increasing theme is that many will also prominently sport the Independence seal adopted 

by members of the IBA to ensure that there is no mistake as to ownership on the packaging. 

 

The insight that consumers may be interested in provenance rarely extends to explaining that 

the beer may not be brewed in the iconic location. 

 

Despite the ACCC saying it requires clear labelling on the packaging if a brand is made 

under the contract, many brands appear unaware of the advice. 

 

The owner of one geographically-named contract brand** that includes a business address 

on its packaging without noting the beer was made offsite or under contract said they “did 

what they had to”. 

 

“I looked at the IBA guidelines and included an address, Drinkwise and the pregnancy logo, 

which is what I was meant to do and what [their contract brewer*] told us was required.” 

 

“I didn’t think anyone cared [where it’s made] and if they did, they would Google it,” they 

said. “We tell the stockists and we’ve told anyone who’s asked.” 

 

However, their website contains an ebullient sales pitch referred to the beer being “created” 

in the brand’s eponymous location, with the address details on the site noting “Made in 

Australia by [Geographic Business] - [business address, geographic name] Australia”. 

 

The site doesn’t mention the beer was made in partnership with another brewery or that it 

was made at a different site that its named location. 

 

In an apparent recognition that consumers do care about some aspects of provenance, the 

business address was located next to the independent brewers’ seal. 

 

What is required? 

 

While large brewers have governance teams to assist with regulatory compliance, the 

Independent Brewers Association maintains a comprehensive guide to the various labelling 

requirements, although it doesn’t monitor member compliance with the guidelines. 

 

“The IBA guidelines are a ‘one-stop-shop’ for its members to ensure that it is easy to 

comply with the plethora of requirements in regard to labelling,” IBA general manager Kylie 

Lethbridge said. 



“Other than use of the Independent Seal we do not ‘police’ any other policy but encourage 

the member to follow those set out by relevant industry regulators, and in this case ACCC 

guidance on this matter appears to be clear,” she said. 

 

The IBA guidelines do not suggest a form of 

words for beers made under contract, instead 

highlighting the separate requirements of the 

Australia New Zealand Food Standards Code 

and the ACCC. 

 

While the Food Standards Code says that a 

‘supplier address’ is required, which can include 

either the brewer, contract brewer, vendor or 

importer, the overlapping ACCC requirements 

may go further. 

 

An ACCC spokesperson told Brews News that 

under the Australian Consumer Law, businesses 

cannot make false, misleading or deceptive 

claims about their products. 

 

“Any claim a business makes about a product needs to be true, accurate, and able to be 

substantiated,” the statement said. 

 

The watchdog cautioned that whether the labelling of any products may be misleading under 

the Australian Consumer Law depends on the overall impression conveyed to a reasonable 

consumer by the packaging as a whole. 

 

“Any such consideration takes into account matters such as specific statements made, and 

images used and their relative prominence, placement and size.” 

 

“Businesses that use contract breweries need to ensure their marketing and labelling clearly 

and appropriately reflects where and by whom the beer is brewed,” the spokesperson said. 

 

What is ‘making it clear’? 

 

While some brands make no apparent effort to ensure clarity about the contracting 

arrangements behind their brand, using words such as “Brewed By”, others use a form of 

words such as ‘made for’ and ‘brewed for’ in conjunction with their business address 

believing consumers will understand the implication in this use of the words. 

 

Aside from the 2014 Byron Bay case, in which CUB was fined despite noting on its 

packaging that the beer was “Brewed in NSW by the Byron Bay Brewing Company and its 

Licensees”, the ACCC looked into claims made by Maggie Beer Products and found them 

likely to be misleading. 

 

In that case the “Maggie Beer” logo which included the words “Maggie Beer A Barossa 

Food Tradition” on the label. The label also contained the words “Made in Australia” or  



“Product of Australia” and the business address, “Maggie Beer Products: 2 Keith Street 

Tanunda South Australia 5352”. 

 

In finding that the labelling was misleading, the ACCC felt that the overall impression 

created was that the products were made in Tanunda (One of the Maggie Beer labels found 

to be misleading by the ACCC shown on right). 

 

“The ACCC considered that as a result of these representations in close proximity on the 

labels, a reasonable consumer would have gained the overall impression that each of these 

products was manufactured in Tanunda, the Barossa Valley and/or South Australia, when in 

fact this was not the case,” it announced. 

 

“Consumers are often willing to pay premium prices for local products and businesses are 

following consumer demand by stocking local goods. Protecting the integrity of credence 

claims made about food products is a priority enforcement area for the ACCC,” ACCC 

chairman Rod Sims said in the statement. 

 

“The Barossa Valley is a nationally-recognised premium food and wine destination, and 

businesses in that region use place of origin claims to promote or distinguish their product 

from others in the market.” 

 

“Misleading representations about the origin of products to capitalise on this demand 

undermines the integrity of credence claims which are relied on by consumers and, equally 

important, can harm competing producers whose products are made locally.” 

 

Lessons learned 

 

 
Just part of the clarifying statements on Lion’s Byron Bay Premium Lager packaging 

 

Byron Bay Brewing was acquired by Lion in 2016 and Lion was not involved in the 2014 

labelling case. In 2019 Lion launched Byron Bay Premium Lager nationally. The label 

includes the statements: 

 

“Beer brewed & bottled at various locations around Australia by or under licence from 

Byron Bay Brewery (Part of the Lion Group) Level 7, 60 York Street Sydney, 2000, NSW” 



And separately in capitals under an information panel about the history of the Byron Bay 

Brewery, 

 

“Born in Byron Bay, for bottling the beer is brewed outside of Byron Bay.” 

 

**No names have been used in this article as the intent is not to call out individual breweries 

but to raise an issue that has raised with us with increasing frequency by concerned brewers. 

 

Source: Australian Brews News, 22 January 2021 by Matt Kirkegaard 

 

 

BREWERS  ASSOCIATION  SLAMS  LATEST  EXCISE  HIKE 

 

Beer drinkers and the hospitality sector have been hit with higher taxes from February 1 as 

government excise once again increased, the Brewers Association of Australia said in an 

official press-release. 

 

With the hospitality sector still battling to recover from the economic impacts of Covid-19 

and many households facing real economic uncertainty, this is a terrible time for a further 

tax increase on beer, the Association said. 

 

Australians already pay the fourth highest beer tax in the industrialised world and these 

continued increases are damaging the brewing industry and the nation’s hospitality sector. 

 

Australians have demonstrated consistently that they understand the importance of drinking 

in moderation with Australian alcohol consumption now at its lowest levels since the 1970s 

– local drinkers have earned some relief. 

 

Many beer drinkers will feel the impact of the tax increase, especially at a time of real cost 

of living pressures. Australia’s tax regime is out of step with many other similar countries. 

Early last year, in response to the Covid-19 pandemic Germany deferred its beer tax from 

the equivalent of 13 Australian cents to zero and Britain froze its beer tax at $1.52 (AUD). 

 

The US Federal Government also passed legislation at the end of December making 

permanent significant tax relief for large and small brewers. This will lock in a permanent 

tax rate of $0.31 (AUD). 

 

Meanwhile Australia’s current rate of $2.26 per litre increased again as of February 1. 

Brewers Association of Australia CEO John Preston said, “Another excise increase is bad 

news for the hospitality sector, the Australian brewing industry and everyone who enjoys a 

beer. Many other countries, including recently the USA, have reduced taxes on beer to 

stimulate the economy and help households doing it tough. 

 

“Any move by the Government to take the pressure off will be celebrated by the more than 9 

million Australian beer drinkers.” 

 

Source: e-Malt.com 



NEW  BREWERY 

 

Love Shack Brewing Company to open at the Theatre Royal, Castlemaine. 

 

Love Shack Brewing Company is set to launch on New Year’s Eve 2020 in Castlemaine, 

Victoria with a massive party featuring Melbourne band The Murlocs. 

 

Brewers Conna Mallett and Harrison Cox met over a beer four years ago while working at 

Stomping Ground Brewery in Collingwood and have been good mates ever since. Mallett 

went on to be the Lead Brewer at Stomping Grounds new brew pub at Melbourne Airport 

which was temporarily closed in March due to the COVID-19 pandemic. 

 

Cox had also moved on to Mornington Peninsula Brewery and then to Hop Nation Brewing 

Co in Footscray. 

 

Making the best of a bad situation the duo decided to take the time and start their own 

brewery. 

 

“When life gives you lemons, you make beer,” says Mallett. “I have always loved 

Castlemaine and when my family and I moved here, we saw so much potential in the town 

for a business like this, we just had to find the right site for it”. 

 

“The best thing about the venue is that we will get heaps of different people though the 

doors, sampling our beers and giving us direct feedback,” says Mallett. “We both plan to 

work the bar so that we can have a chat with punters and educate them about the brewing 

process and our beers”. 

 

Mallett and Cox have big plans for the brewery and are already looking for a larger facility 

in the area to brew bulk beer while retaining the original site as their test brewhouse and bar. 

“We hope to launch our pack range by mid 2021,” says Mallett. 

 

Love Shack will launch with a core range of Lager, Pale Ale and IPA as well as a summer 

Passionfruit and Pineapple Sour. “We are installing a hand pump at the bar so will be 

experimenting with some English style Ales when winter comes around and will release 

seasonal beers throughout the year,” says Mallett. 

 

Love Shack Brewing Company officially opens its doors on December 31st 2020 with a 

huge NYE party with Melbourne band The Murlocs launching brewery into the new year. 

The party will continue into the weekend with Mr Fritto’s Food Truck serving food in the 

beer garden. 

 

Love Shack Brewing Company opens from 1.30pm 31st December 2020 and is located at 

the rear of the Theatre Royal, 30 Hargraves St, Castlemaine VIC. Summer opening hours are 

Friday, Saturday & Sunday 12pm till late. 

 

Mallett had been looking at different sites in Castlemaine when he bumped into Tim Heath, 

one of the owners of heritage listed Theatre Royal. “I told Tim what I was doing and he said 



they had an old shed out the back of the Theatre, why don’t we do it there,” says Mallett. 

“Just like that Love Shack Brewing Company was born”. 

 

“That’s the great thing about Castlemaine, the locals have been so supportive and keen to 

help out,” says Mallett. 

 

More than just an ‘old shed’, Love Shack is now home to a 6HL (six hectolitre) brewhouse 

and three 12HL fermentation tanks. There will also be a dedicated bar which will directly 

service the 300 capacity beer garden at the rear of the Theatre Royal. With further taps in the 

band room and main bar, punters can enjoy Love Shack brews in all areas of the venue. 

 

Source: Media Release 

 

 

BLACK  HOPS  TOPS  AUSTRALIA’S  BIGGEST 

CRAFT  BEER SURVEY 

 

Black Hops have been voted Australia’s best craft brewery for 2020, nudging out fellow 

Queenslanders Balter, in online retailer Beer Cartel’s Australian Craft Beer Survey – the 

biggest of its kind in the country. After topping the poll in 2018 and 2019, Balter placed 

second this year, BentSpoke third, Stone & Wood fourth while Glen Iris’ Deeds Brewing, on 

the back of impressive and consistent output in 2020, skyrocketed 114 places from last 

year’s survey to rank fifth. 

 

Among a myriad of compelling industry insights, chief among them the sharp rise in online 

craft beer buying, the survey also showed: 

 

Beer drinkers changed their purchasing behaviour during COVID-19 and shifted to buying 

more local craft products, with mainstream Australian and international beer and 

international craft beer the losers from the shift. 

 

There was 60% awareness among respondents to the Independent Brewers Association’s 

(IBA) Independent Seal. This was up 19% on 2019’s findings. 

93% of respondents were in agreement that “Australian breweries need our support more 

than ever”. 

 

XPAs/Pale Ales and IPAs/IIPAs remain Australia’s preferred styles by a significant margin, 

the popularity of NEIPAs and sour beers is on the rise while golden ales continue to fall in 

popularity. 

 

Just under 17000 people had their say in the online survey that has been running for five 

years and studies Australia’s craft beer drinking trends. Participant numbers were down by 

about 6000 on last year which Beer Cartel co-founder Richard Kelsey said was a reflection 

of one of the survey’s key findings – that because of the massive shift to online craft beer 

buying, they had less time to put as much focus on it than in previous years. 



“This year, we’ve been constantly on the hamster wheel and… we’ve seen first-hand this 

switch to online and know the pressure it has put on our own business, with two to three 

year’s growth compressed into just one”. 

 

“We’ve had to double our staff and re-engineer our processes to keep up with the massive 

increase in demand. And while that is just our business, I’m sure it is being reflected across 

the whole industry,” he said. 

 

The survey clearly showed that COVID-19 had been the impetus to drive more and more 

people online to buy their beer – with brewery websites and specialist online retailers the 

places most likely to benefit from the shift in habits. (Read our recent story about Beer 

Cartel’s own growth in 2020). 

 

53% of all respondents said they had purchased beer online since April this year. That 

number was 38% last year. 

 

Brewery website purchasing doubled from 14% in 2019 to 28% in 2020. Similarly, 

purchasing from craft beer specialty websites increased from 19% in 2019 to 27% in 2020. 

Richard said he predicted online buying to remain popular as COVID had enlightened 

consumers to its convenience. 

 

“We’ve seen a slow and steady shift to online since we started in 2009 but growth has been 

catapulted by COVID. By stocking a wider selection, or something that’s a bit different than 

the average local bottle shop, then it really drives people to give online a go.” 

 

Black Hops’ Dan Norris guessed gaining national distribution through BWS this year was a 

key to their top billing. 

 

“But equally, when COVID hit, we did a heap of stuff online, like home brew competitions 

and local delivery and we were super active on social media,” he said. 

 

“Plus we’re a lot bigger now. We’re well over twice the size we were last year in terms of 

scale and distribution. But I still didn’t think we’d get to number one against people that 

normally get themselves to number one.” 

 

Australia’s favourite craft beer bar/pub by 

state: 

 

QLD – Brewski 

NSW – The Grain Store 

ACT – Old Canberra Inn 

VIC – Carwyn Cellars 

TAS – St John Craft Beer Bar 

SA – NOLA Adelaide 

WA – Dutch Trading Co 

 

Australia’s favourite brewery venue by 

state: 

 

QLD – Black Hops 

NSW – Wayward 

ACT – Capital 

VIC – Moon Dog 

TAS – Hobart Brewing 

SA – Little Bang 

WA – Beerfarm 

Source: Beer & Brewer, 5 November 2020 



LABELS  ISSUED  WITH  THIS  NEWSLETTER 

 

Owing to frequent shortages of microbrewery labels and different quantities of matching 

back and neck labels, the labels issued may not be the fully published list. 

 

Boags                    Premium Draught [375ml 

                                   

Red Duck              Shadow of the Storm 

                              Altitude 435 

                              Easy Tiger 

 

Mountain Goat      Rare Breed Blended Porter [released with correct alcohol declaration] 

                              Hop Gin 

 

Bucket                   Hot Dog Chilli Lager 

 

Bridge Road          Chestnut Porter 

                              Beechworth Pale Ale 

                              Chevalier Saison 

                              Fat Man Red Suit 

                              Christmas Day IPA   

 

3 Ravens               Expresso Quarantini 

                              Black 

                              Yarra Valley Syrah 

                              Peach Juicy                            

                                      

  

Also included is a range of obsolete Carlton United, Boags, XXXX, Swan and craft labels 

plus some foreign brewery labels. 

 

VBLCS sends its thanks to Boags, Red Duck, 3 Ravens, Bucket Brewery, Bridge Road 

Brewers and Mountain Goat for contributing labels to this issue. 

 

A special thank you to Umit Ugur, Al Graham and Alan Richards for obtaining labels for 

this magazine. 

 

The Committee sends a big thank you to Alan Richards for painstakingly individually 

cutting the labels from rolls for mailing.  

 
 

BUY  -  SELL  -  TRADE  -  SWAP 

 

- Rob Greenaway is after UK Craft beer [1990 to current] labels. He is willing to exchange 

similar Craft UK labels or Australian Craft beer labels for those UK labels missing in his 

collection. His contact details are in the VBLCS News. 

        



INTERNATIONAL  BEER  BRANDS  SHOW  UPTICK  DESPITE  

GROWING  FOCUS  ON  LOCAL 

 

Despite the growing focus on local, international brands remain important to the Australian 

beer market and new figures have shown an uptick in the category during COVID-19, the 

Brews News reported on December 18. 

 

When Carlton & United Breweries announced new multi-million-dollar advertising 

campaigns for Asahi Super Dry and Peroni Nastro Azzurro earlier this year, it highlighted 

the brewer’s commitment to these international brands, and for good reason. 

 

Asahi Super Dry and Peroni have shown growth in recent years and sales surged during 

COVID-19. According to figures from big data and consumer insights specialist IRI, Asahi 

Super Dry sales grew 34 per cent in the period, whilst Peroni jumped 10.6 per cent. 

 

Kym Bonollo, CUB’s head of international and craft beer, said that investing in these 

particular portfolio brands (in addition to its heritage brands like VB and Foster’s) was an 

easy decision. 

 

“We wanted to capitalise on the [Asahi Super Dry’s] strong momentum over the past 12 

months –more than 10 per cent growth in the off-prem in that time – plus it’s a crisp and 

refreshing beer perfect for this time of year. 

 

“Peroni is similarly well-suited to the warmer months. It’s also performing well and is 

synonymous with summer style, making this the right time of year to reinforce its unique 

position in the market.” 

 

Following Asahi Beverages’ acquisition of CUB, the group now as a range of international 

beers including Corona, Budweiser, Grolsch and Pilsner Urquell. 

 

“It’s a market that’s performing well – growing around 2 per cent in the off-prem in the 

three months to late October. We predict this will continue through summer as we back our 

portfolio with more investment to give our customers and beer lovers the best international 

beers.” 

 

This growth marks a turnaround from the decline the category saw just two years ago, but 

not all international brands have been as lucky. 

 

International brands appear to be benefitting from trends towards premium brands, as 

consumers drink less but drink higher-value beer. 

 

During the 12 months to November 2020, the category grew by 3.7 per cent – an 

improvement on the 1.1 per cent decline of the previous year, but still the smallest increase 

across all categories. 



“International beer has recently been experiencing growth after a period of decline, triggered 

by the pandemic sending consumers out of the bars and into their homes,” according to a 

spokesperson for IRI. 

 

“International brands such as Heineken, Asahi and Peroni drive the growth for International 

Beer by providing a premium beer offering to a budget-conscious consumer.  

 

“However even with the growth it is experiencing, Premium International Beer is growing 

behind the market and other beer segments and in turn has lost share in Total Beer. Craft in 

comparison continues to gain share.” 

 

There are some notable runners-up in the category which may have impacted its overall 

performance, including the 16.8 per cent decline in sales of Stella Artois during the COVID 

period, compounding annual declines of 30.4 per cent for the brand in 2020 and 13.7 per 

cent the year before. 

 

Overall however, the COVID-19 period was particularly kind to the category, despite the 

push towards local which saw initiatives such as the BWS Local Luvva campaign and the 

major bottle shop’s multi-million investment in local brands. 

 

International brands have a convoluted history in Australia, often changing hands multiple 

times despite their premium position in the market. 

 

In one of the most recent moves, Stella Artois and Becks were taken over by Heineken in 

Australia, as a condition of CUB’s sale to Asahi as stipulated by the Australian Competition 

and Consumer Commission. 

 

Lion, which counts Birra Moretti and Heineken itself among its brands, said that the 

international premium sector is experiencing solid growth. 

 

But international brands are not solely the territory of multinationals. Gage Roads Brewing 

Co. was announced this year as the latest importer of San Miguel, whilst Coopers brews 

Kronenbourg, Carlsberg and Sapporo as international partner brands, although it also lost 

Brooklyn Brewery beers to Lion in 2018. 

 

Coopers’ director of marketing and innovation Cam Pearce told Brews News that its 

international brands have performed solidly over recent years. 

 

“The sector as a whole is not without its challenges and results to date are mixed among all 

the competing brands,” Pearce explained. 

 

“While COVID-19 caused significant disruption to the industry, our international portfolio 

as a whole held its own. Lockdowns impacted draught on-premise and international partner 

brand sales dipped 2.5 per cent in the past financial year, compared with a rise of 3.9 per 

cent for total Coopers beer sales.” 

 

Source: e-malt, 17 December 2020 



PROPOSAL  TO  CLOSE  WEST  END  BREWERY 

 

Sydney: Today (Oct 14) we have outlined to our team a plan to close the West End Brewery 

in June 2021. This is a sad day for the West End team, Lion and South Australia. 

 

West End has been operating well below its full production capacity for some time now and 

unfortunately this is no longer viable. We have come to this proposal as the best way to 

ensure we have a sustainable brewing network for the future.  

 

The Australian beer market has been in long-term decline for the past decade as Australian 

drinkers choose other beverages, like wine, over beer. Per capita beer consumption has 

dropped around 20% in this time. Our input costs have continued to rise against this 

backdrop of declining volume, and a further drop in draught beer sales as a result of the 

pandemic. 

 

Our priority right now is the 

wellbeing of our team here at the 

Brewery. This is no reflection on 

the dedication or capability of our 

team at West End and their 

contribution to this brewery and 

our brands over many years. We 

recognise this is very difficult news 

and it comes at a particularly 

challenging time for our people. 

We will be consulting with each 

and every team member to support 

them through this proposed change.  

 

Those impacted by this proposal 

would have access to extensive 

outplacement support, and a West 

End Re-Skilling Fund of up to $1 million, on top of any potential redundancy payments. We 

will work with the SA Government to optimise this support package. 

 

Around a third of our existing team would remain in South Australia under this proposal 

across sales and sponsorship roles. We acknowledge West End’s 160-year history. We are a 

proud supporter of sports at all levels - sponsoring many competitions and teams in SA 

including the SANFL, the Strikers and the Redbacks - and of the pubs and clubs that bring 

communities together. 

 

We are committed to doing all we can to see as many of our events and traditions continue 

and working alongside our customers during this difficult period as they recover from a very 

challenging year. 

 

Source: Brewer and Distiller International, December 2020 



COVID–19  LOCKDOWN  LABELS,  Part 1 

 

Victorian Member Alan Richards (411) sent the following label scsans with a note saying 

that: 

 

“Some breweries produced COVID related labels during the lockdown period. The All 

Together labels were part of a world-wide support campaign and three Australian breweries 

took part with Brick Lane producing two.  The Holgate’s “Out of the Woods” was released 

at the end of the first lockdown. 

 

Some breweries produced packaged beer only because of the shutdown, they had previously 

only produced draught beer.  Cheeky Pint is in both categories. Deeds Brewing Grisette 

label is one of a series of labels released by Carwyn Cellars.  They had many half-used kegs 

at the time of the first lockdown.  They sent them all to Tallboy & Moose who packaged 

them into half litre cans and they were then sold at Carwyn”. 
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COVID–19  LOCKDOWN  LABELS,  Part 2 

 
 

  
 
 

 
 
 

  
 
 

  
 
 

  



RAFFLES 

 

Currently, the following members have credits as listed: 

 

Wayne Richardson  June  2020 (3) 

Cor Groothuis  Dec 2020 (2) 

Jimmy Stewart  Apr 2020 (3) 

Robert Johnson  Oct  2020 (2) 

 

Note: Numbers in brackets are the number of tickets per raffle. 

          Tickets are $2.00 each. Maximum of 5 tickets per raffle. 

 

Would mail entrants please specify how many tickets they would like in each raffle? 

Members who do not specify a number will be allotted two (2) tickets per raffle, funds 

permitting. 

 

At our next meeting there will be five prizes. The 1st prize is a Wild Ravens Old Red Ale 

label from 3 Ravens, 2nd prize is a Fat Santa label from Boatrocker, 3rd prize is an Extra 

Matured Stout label from the Murray Breweries, 4th prize is Hop Beer label from Websters 

Soft Drinks and the 5th prize is an Oktoberfest 1979 label from Castlemaine Perkins. 

 

     
 

The prizes will also include a variety of other labels.  

 

Tickets are available from Phill Langley, 17 Jarvis Crescent, North Dandenong, VIC 3175 

and also at the April meeting. 

 

 

DOOR  PRIZE 

 

The Door Prize for our next meeting will be “Premier 

Speedway” label from the Flying Horse Bar & Brewery. The 

winner will have to be drawn from the names who signed 

the attendance list. 

 

 

DID  YOU  KNOW  THAT? 

 

Pulque is an alcoholic beverage obtained in Mexico and some parts of Central America by 

fermenting the juice of a maguey agave cactus. 



HOTTEST  100  CRAFT  BEERS 

 

Amidst the excitement and debate that has come to be part of the annual craft beer 

popularity poll, Canberra’s BentSpoke Brewing has claimed the title of Australia’s hottest 

beer of 2020. 

 

After half a decade of Stone & Wood’s Pacific Ale and Balter’s XPA having a lock on the 

#1 spot, BentSpokes climbed two spaces on its 2019 result. 

 

Brewer and co-founder Richard Watkins couldn’t contain his excitement at the result, but 

also highlighted the ACT’s strong results over all. 

 

“We’re blown away that our small independent brewery from Canberra can take Crankshaft 

to the number one spot in Australia’s biggest beer poll. Crankshaft holds a very special place 

in our hearts as one of our original beers on tap when we first opened in Canberra in 2014. 

We are thrilled with the support for Crankshaft from Canberra and around Australia,” he 

said. 

 

“So many of our friends and colleagues at breweries around the country have done so well in 

this year’s poll, we are especially proud that Canberra brewers have 12 spots in the top 100. 

It’s a testament to the local culture here – customers really believe in drinking good quality 

local beer and supporting small independent breweries.” 

 

“The best thing about this competition is that it’s voted on by the people that drink your 

beer,” he said. 

 

“As a brewer, it’s always immensely validating to know that not only are we making 

technically good beer that wins awards, but that people love to drink the beer we’re brewing 

all around the country.” 

 

More votes, but fewer breweries in 100 

 

Mike Bray, who purchased GABS Enterprises, which conducts the annual poll from in late 

2019, celebrated the growth of the vote this year, with a more than 10 per cent increase in 

votes cast. 

 

Mike told the Radio Brews News podcast live countdown that were more than 1950 beers 

that received votes. 

 

“It puts craft top of mind, which is the whole point of the Hottest 100,” he said. “Look at all 

the parties going on around the country, people talking craft beer. 

 

“We can see the number of venues hosting parties, and not just craft beer venues but pubs, 

which shows how [the competition] is broadening the scope of craft beer.” 

 

While the 2020 poll saw an increase in votes, the top 100 continued to shrink in brewery 

diversity, even as more breweries enter the market. 



 

In 2020 just 41 breweries were represented at the top of the table, down from 45 in 2019 and 

46 in 2018. More than a quarter of the placings were taken by just five breweries. 

 

Bray dismissed concerns that smaller breweries or breweries that weren’t actively 

campaigning were missing out. 

 

“Just look at the list,” he said. “We have 36 new entrants and 15 new beers brewed for the 

first time in 2020.” 

 

“Whether you are a small brewpub or larger national, I think what matters is that you are 

part of the conversation.” 

 

Queensland dominates 

 

Queensland again dominated the top of the list with 27 beers in the hundred, down two from 

the previous poll. Victoria was the biggest mover, seeing an increase of six beers to 25 top 

spots with New South Wales losing two with 23. 

 

The ACT again punched well above its population weight with 12 beers, the same as 2019. 

WA lost two from the top 100 to claim only four spots, while Tasmania again failed to claim 

a beer in the main part of the list. 

 

Independent beers claimed 85 of the top 100 spots. 

 

The Full List 

 

1 BentSpoke Brewing Co, CRANKSHAFT American IPA, ACT 

2 Stone & Wood Brewing Co, PACIFIC ALE Australian Pale Ale, NSW 

3 Balter, XPA eXtra Pale Ale, QLD 

4 Your Mates Brewing Co, LARRY Australian Pale Ale, QLD 

5 Black Hops Brewery, G.O.A.T. New England IPA, QLD 

 

   
6 Ballistic Beer, HAWAIIAN HAZE Hazy Pale Ale, QLD 

7 Balter, HAZY Hazy IPA, QLD 



8 Bridge Road Brewers, BEECHWORTH PALE ALE, American Pale Ale, VIC 

9 Young Henrys, NEWTOWNER Australian Pale Ale, NSW 

10 BentSpoke Brewing Co, BARLEY GRIFFIN Australian Pale Ale, ACT 

11 KAIJU! Beer, KRUSH! TROPICAL PALE ALE eXtra Pale Ale, VIC 

12 Feral Brewing Co, BIGGIE JUICE New England IPA, WA 

13 Capital Brewing Co, CAPITAL XPA eXtra Pale Ale, ACT 

14 Capital Brewing Co, COAST ALE California Common, ACT  

15 BentSpoke Brewing Co, SPROCKET American IPA, ACT 

16 Black Hops Brewery, PALE ALE Australian Pale Ale, QLD 

17 Black Hops Brewery, HORNET American IPA, QLD 

18 Beerfarm, ROYAL HAZE Hazy IPA, WA 

19 BentSpoke Brewing Co, CLUSTER 8 Imperial IPA, ACT 

20 4 Pines Brewing Co, PACIFIC ALE Australian Pale Ale, NSW  

21 Philter, XPA Australian Pale Ale, NSW 

22 Balter, IPA American IPA, QLD 

23 Modus Operandi Brewing Co, MODUS XPA eXtra Pale Ale, NSW 

24 Balter, CAPTAIN SENSIBLE American Pale Ale, QLD 

25 10 Toes Brewery, PIPELINE Australian Pale Ale, QLD 

26 Burleigh Brewing Co, TWISTED PALM Australian Pale Ale, QLD 

27 Stomping Ground Brewing Co, GIPPS ST PALE ALE American Pale Ale, VIC 

28 Your Mates Brewing Co, SALLY American IPA, QLD  

29 Moon Dog Craft Brewery, OLD MATE American Pale Ale, VIC 

30 4 Pines Brewing Co, PALE ALE American Pale Ale, NSW 

31 Big Shed Brewing Concern, BOOZY FRUIT New England IPA , SA  

32 BentSpoke Brewing Co, RED NUT Red IPA, ACT  

33 Stone & Wood Brewing Co, CLOUD CATCHER Australian Pale Ale, NSW 

34 Gage Roads Brewing Co, SINGLE FIN Australian Pale Ale, WA 

35 Modus Operandi Brewing Co, MODUS PALE American Pale Ale, NSW   

36 Colonial Brewing Co, PALE ALE American Pale Ale, WA/VIC  

37 Heads Of Noosa Brewing Co, JAPANESE LAGER Pale Lager, QLD  

38 Modus Operandi Brewing Co, SONIC PRAYER American IPA, NSW 

39 Ballistic Beer, OAKED XPA eXtra Pale Ale, QLD  

40 Grifter Brewing Co, PALE Australian Pale Ale, NSW 

41 Hop Nation, J-JUICE New England IPA, VIC 

42 Black Hops Brewery, SUPER HORNET Imperial IPA, QLD 

43 Brick Lane Brewing, ONE LOVE Australian Pale Ale, VIC 

44 Grifter Brewing Co, SERPENTS KISS Fruit Beer, NSW 

45 Modus Operandi Brewing Co, FORMER TENANT Red IPA, NSW  

46 Capital Brewing Co, TRAIL PALE ALE American Pale Ale, ACT  

47 Akasha Brewing Co, HOPSMITH American IPA, NSW 

48 Capital Brewing Co, ROCK HOPPER American IPA, ACT  

49 Black Hops Brewery, NEVERLAND Hazy IPA, QLD 

50 Black Hops Brewery, CARIBBEAN HAZE Hazy IPA, QLD 

51 Balter, DRY HAZE Hazy IPA, QLD 

52 Cronulla Beer Co, NEXT LEVEL XPA Australian Pale Ale, NSW 

53 Brick Lane Brewing, BRICK LANE DRAUGHT Australian Pilsner, VIC 

54 Dainton Beer, BLOOD ORANGE NERIPA New England IPA, VIC 

55 Ballistic Beer, MEXICAN HOT CHOCOLATE STOUT Sweet Stout, QLD 



56 Hawke's Brewing Co, HAWKE'S PATIO PALE American Pale Ale, NSW 

57 Dainton Beer, JUNGLE JUICE Hazy IPA,VIC 

58 Black Hops Brewery, SEND IT Blonde Ale, QLD 

59 Modus Operandi Brewing Co, LOST IN THE FOG Hazy Pale Ale, NSW 

60 Mountain Goat Beer, GOAT Pale Lager, VIC  

61 Colonial Brewing Co, SOUTH WEST SOUR Hoppy Sour, WA/VIC 

62 Your Mates Brewing Co, MACCA Helles Lager, QLD  

63 Moon Dog Craft Brewery, SPLICE OF HEAVEN PINE-LIME Milkshake IPA, VIC 

64 Brick Lane Brewing, BASE LAGER Helles Lager, VIC 

65 Ballistic Beer, BALLISTIC LAGER Classic Pilsner, QLD 

66 James Squire, ONE FIFTY LASHES Australian Pale Ale, NSW 

67 Hawke's Brewing Co, HAWKE'S LAGER Australian Pilsner, NSW 

68 Your Mates Brewing Co, DONNIE Dark Ale, QLD 

69 Little Creatures, PALE ALE American Pale Ale, WA/VIC 

70 Coopers Brewery, XPA American Pale Ale, SA  

71 Bridge Road Brewers, BEECHY XPA Australian Pale Ale, VIC 

72 Capital Brewing Co, EVIL EYE Red IPA, ACT  

73 Capital Brewing Co, HANG LOOSE JUICE BLOOD ORANGE NEIPA, ACT 

74 Your Mates Brewing Co, EDDIE Session Pale Ale, QLD 

75 Coopers Brewery, ORIGINAL PALE ALE Australian Pale Ale, SA 

76 Burleigh Brewing Co, BIGHEAD NO-CARB LAGER Pale Lager, QLD  

77 Deeds Brewing, JUICE TRAIN New England IPA, VIC 

78 Bridge Road Brewers, BLING English IPA, VIC  

79 Pirate Life Brewing, SOUTH COAST PALE ALE American Pale Ale, SA 

80 Colonial Brewing Co, IPA Australian IPA, WA/VIC  

81 Dainton Beer, SUPERTROOPER Imperial IPA, VIC 

82 Blackman's Brewery, JUICY BANGER Hoppy Lager, VIC 

83 Akasha Brewing Co, MOSAIC American IPA, NSW  

84 Coopers Brewery, HAZY IPA Hazy IPA, SA 

85 Moon Dog Craft Brewery, BEER CAN Hoppy Lager, VIC 

86 Hawkers Beer, WEST COAST IPA American IPA, VIC 

87 Jetty Road Brewery, PALE ALE Australian Pale Ale, VIC 

88 4 Pines Brewing Co, AMBER ALE American Amber/Red, NSW 

89 Brick Lane Brewing, AVALANCHE Hazy IPA, VIC 

90 10 Toes Brewery, CULTURE KICK SOUR Berliner Weisse, QLD 

91 Bridge Road Brewers, LITTLE BLING Session IPA, VIC 

92 Hawke's Brewing Co, HAWKE'S LEGEND Australian IPA, NSW 

93 Capital Brewing Co, SUMMIT SESSION ALE Session Pale Ale, ACT 

94 Hawke's Brewing Co, HAWKE'S OPENER Australian IPA, NSW 

95 Feral Brewing Co, HOP HOG American Pale Ale, WA  

96 Grifter Brewing Co, PINK GALAH Kettle Sour, NSW 

97 Ballistic Beer, WATERMELAWN WATERMELON GOSE Gose, QLD 

98 Furphy, FURPHY REFRESHING ALE Kölsch, VIC 

99 Moon Dog Craft Brewery, MOON DOG LAGER Helles Lager, VIC 

100 Bad Shepherd Brewing Co, PEANUT BUTTER PORTER Porter, VIC 

 

Source: Australian Brews News, January 25, 2021 by Matt Kirkegaard 

             Photos by the Editor 



NEITHER  OF  AUSTRALIA’S  TWO  MAJOR  BREWERS  PAID  

CORPORATE  TAX  LAST  YEAR 

 

In the latest corporate tax disclosures from the Australian Tax Office, it was revealed that 

neither of Australia’s two major brewers paid corporate tax last year, the Brews News 

reported on December 16. 

 

According to the disclosures, of the four brewing-related businesses listed neither Lion nor 

Carlton and United Breweries’ then-parent company AB InBev paid tax in the 2018-19 

period. 

 

ABI Australia Holdings, trading as AB InBev, is reported as having total revenues of A$4.4 

billion, of which A$320.4 million was taxable income, but paid no corporate tax. 

 

This is the sixth consecutive year that AB InBev has not paid this tax in Australia. 

 

Kirin-owned competitor Lion Pty Ltd paid tax for every year that the ATO has undertaken 

the report except for the 2016-17 period. Back then, Lion changed its year-end from 30th 

September to 31st December, so it was not required to file the ATO’s forms, according to 

the brewery. 

 

However Lion has not paid tax in the 2018-19 year, despite revenues totalling A$3.3 billion 

with taxable income of just under A$10 million. 

 

According to a Lion spokesperson, the company’s tax payable was A$3 million, which they 

said equated to 30 per cent of its A$10 million taxable income. 

 

“This was reduced by A$3 million due to tax offsets relating to taxes already paid – and so 

net tax payable disclosed in the tax return was reduced to nil,” they told Brews News. 

 

“These offsets included franking credits from dividends received and credits for foreign 

taxes paid so that the income recognised in Australia was not double-taxed.” 

 

During the year, Lion’s Dairy & Drinks business was the subject of a sale process, and it 

was written down by A$530 million. Lion said in its annual tax transparency report that it 

made an operating loss after tax for the period of $476.7 million, driven by this impairment. 

 

Lion is the only one of the four brewers listed in the disclosures to have signed up to the 

voluntary Tax Transparency Code. 

 

Comparatively, Coca Cola Amatil, owner of Feral Brewing Co. but largely focused on non-

alcoholic soft drinks, reported a similar total revenue to Lion, at A$3.3 billion. However, it 

had taxable income of A$254.3 million and paid A$68.7 million in corporate tax. 

 

Coopers’ revenues totalled A$258.9 million in 2018-19. Of this, A$23.2 million was taxable 

income and it paid A$6.8 million in corporate tax. 



Coopers makes its accounts publicly available every year, and this year reported a continued 

growth trajectory following a move to cans. 

 

Asahi, which purchased CUB this year, was also listed in the disclosures. The ATO reported 

that the Japanese-owned company’s total revenues reached A$1.6 billion for the year, and 

had taxable income of A$37.9 million. It paid A$7.1 million in tax for the year. 

 

It is the sixth annual report on corporate tax transparency based on the 2018-19 income tax 

returns of some of the largest corporate entities operating in Australia, including public and 

foreign-owned entities with a total income of A$100 million or more. 

 

The figures in isolation give the impression that multinational companies pay far less tax 

than Australian-owned breweries. 

 

However, the ATO has previously been criticised for the lack of information available under 

the disclosures. Additionally, corporations, particularly those that are foreign-owned entities, 

have complex accounting frameworks in place which make an accurate analysis of their tax 

affairs difficult. 

 

This year, the ATO has also considered a number of matters under its diverted profit tax, 

which aims to ensure that the tax paid by multinational companies “properly reflects the 

economic substance of their activities in Australia” and prevent the diversion of profits 

offshore through arrangements involving related parties. 

 

Source: e-malt, 17 December 2020 

 

 

MARYBOROUGH  BOTTLE  SHOW  2021 

 

The Bottle Show is to be held at the usual Carisbrook race track via country Maryborough, 

Victoria on the 27, 28 & 29th of August 2021. 

 

Visitors are welcome plus exhibitors of collectables to sell their breweriana. 

 

Please contact our member Stephen Greenwood on greeny_8@bigpond.com for further 

details (note underscore between y and 8). 

 

Many bottles, cans and labels are displayed and are for sale. 

 

 

DID  YOU  KNOW  THAT? 

 

- Ever wondered where the word berserk comes from. Vikings would consume buckets of 

ale before heading into battle without their armour. These Norse warriors or Berserkers who 

battled "baer-serk" or bare of armour gave rise to the term "berserk" indicating frenzied fury. 

 



NEW  BEERS 

 

- COLONIAL BREWING CO GONE GREEN IIPA. To celebrate 

the installation of 100kW of solar power on the roof of their Port 

Melbourne brewery Colonial challenged their team to an in-house brew-

off. The winning beer would be scaled up and released in honour of 

going green. 

 

The beer that came out on top is appropriate for such a moment too: 

Gone Green has been given the heaviest hop dose of any Colonial beer 

to date, making it rather heavy on the green itself. Technically, the beer 

is a double dry-hopped imperial IPA, with the chosen varieties a trio of 

the lesser-seen NZ Rakau plus US Amarillo and Simcoe. 

 

In character, Gone Green is only faintly hazy, but that’s not the point 

here: it’s all about the late hops. Vienna malt aids its golden glow, and 

presumably is also there to add a little more sweetness to hold the hops 

in place, allowing them to contribute sweet, faintly spicy, pine-meets-citrus-rind aromas. 

The 8 percent-plus booze content pokes its nose through amid the beer's drying, resinous 

earthy hop flavours in a beer that's big in character, big in booze, low(ish) in bitterness, and 

with hop character to spare. 

 

- SAILORS GRAVE FIRST HARVEST HAYZY, AMA & 

MAGIC PUDDING. First Harvest Hayzy, which – thanks to 

the BRU-1, Sabro and Galaxy hops plus lactose and a body-

building grain bill – leads off with rich, creamy citrus and sweet 

toffee biscuit aromas with just a hint of funk looking to catch 

your attention. Sailors Grave don’t do hop forward beers very 

often, but when they do they tend to nail them – and, as here, 

land them a little left of centre too. 

 

From APA to AMA and a collaboration with fellow 

experimentalists Currumbin Valley Brewing from the Gold 

Coast. Sailors co-founder Gab Moore comes from a family of 

abalone farmers and here those molluscs appear in a gose 

alongside lemons and aniseed myrtles supplied by Noel and 

Trish Butler from Nura Gunyu Aboriginal Cultural Education. A 

floral perfume with distinctive anise characters is joined by 

lively and gently spicy cracker malt flavours, and a saltiness that 

boosts mouthfeel and helps dry out the finish. It makes for a 

typical Sailors Grave beer: easy-drinking but with subtle 

farmhouse complexities. 

 

As for Magic Pudding, as the name and label suggest, we've got to it a little late as it's their 

Christmas pud-inspired beer: a slightly cloudy, deep amber, fluffy, off white-headed affair in 

which there's a spicy edge to the dried fruits and burnt caramel malts on the nose. It is 

essentially slightly tangy Christmas pudding in a glass. 



- TALLBOY AND MOOSE BIZARRO 

CHERRY & SPLASH CITY. Tallboy and Moose 

spent a lot of 2020 exploring IPA’s many forms and 

filling beers with fruit and it looks like the Preston 

brewpub isn’t slowing that approach down in 2021. 

Tallboy has previously brewed the cherry gose 

Bizarro Cherry as a tap-only release but now it’s 

back with its own colourful tin and destined for a 

wider release. The can might be colourful but the 

beer isn’t, with its light golden hue making it look 

like a standard pale ale before a quick smell reveals 

it’s anything but and instead packed heavily with 

cherry juice. The slightly sweet, almost cordial-like 

flavour from the cherry balances quite comfortably 

against a tart hit and quite a noticeable saltiness that 

can be hard to find in many a modern gose. 

 

Splash City on the other hand, takes guava puree and throws that in with oats and the all 

Australian hop selection of Cascade, Eclipse and Galaxy for a topped up tropical oat cream 

IPA. Here, the flavour from the puree runs right through the beer, with even its appearance a 

pale, thick and slightly pink hue that looks like guava juice. Guava’s sweet, tropical and 

pear-like flavour might be the most distinct but that’s also joined by passionfruit, citrus and 

sweet cream notes before Splash City's slightly biting bitterness kicks in. 

 

- FERAL BREWING SHOOTER'S JUICY IPA. Shooter’s was 

originally a draught only, 2018 GABS Festival release, one which 

may now be seen as a form of proto-oat cream IPA, although it's 

not labelled as such here. In the fickle and increasing ephemeral 

beer world, a beer like Shooter’s should have come and gone: a 

sweet fancy, stuffed with multiple breakfast cereals, and 

referencing an Adam Sandler vehicle whose moment was likely 

partially shared with increasingly-stained shoes on the wobbly 

walk back to an equally wobbly table inside the Melbourne’s 

Royal Exhibition Building at said festival. 

 

Shooter’s was a folly, albeit a well made one, designed for a 80ml 

serve of glory before the next flight of whimsy. And more beer-

stained shoes. Simon Thai, however, had other ideas. 

 

The Perth beer retailer’s near two-year campaign to reinstate a 

beer which stole his heart began with occasional comments on 

social media posts – a lone nut if you will. Then others commented on his behalf, tagging 

him in what became an ongoing playful dance between Feral and Mr Thai, as momentum 

continued to build until the momentum became too great to ignore. 

 

At last, for Feral’s first 2021 limited release, the smooth, sweet-leaning and tropically-

hopped 7 percent ABV delight has returned. Needless to say, Simon is quite happy. 



- HELIOS BREWING EOS HAZY PALE. Combining 

sessionability, heavy dry-hopping and community-

mindedness, Helios Brewing have released Eos, a hazy pale 

ale full of El Dorado and Cashmere hops made in 

collaboration with Caboolture Sports Club. 

 

Eos, sister of Helios, is the goddess of the dawn, and, like her 

brother, she rides across the sky in a chariot, blazing past the 

metallic sun rays that adorn this beer’s label. But there’s 

even more burning sunshine when this hazy is poured into 

the glass – it shines a steady fiery gold all the way through, 

giving credence to the names of Eos’ horses Firebright and 

Daybright. 

 

The aroma brings chariotloads of fruit, as though Eos 

descended to race through a marketplace and knock over a 

fruit vendor’s cart in the process. Nectarines have been 

crushed under wheel, and apricots are splattered against clay 

walls.  

 

But when it comes to flavour, the sweet fruit is toned down 

just enough to let the malt through, like Eos has put some 

distance between herself and the fruit cart and is now 

charging through a bakery and scattering sacks of lightly toasted grain. 

 

While this may all sound rather chaotic, her driving is smooth all the way along, although 

both the vendor and the baker are just a little bitter about it all. 

 

- BODRIGGY BREWING HERE IF YOU NEED. 

Following the release of Good Thanks, Yourself? midway 

through 2020, Bodriggy are starting 2021 with another hazy 

limited release named after an equally common (and just as 

often hollow) phrase.  

 

Here If You Need is a spiritual successor to last year’s release 

where the dial’s been turned up by turning a DHH hazy pale 

into a DDH hazy IPA and where 5.5 percent ABV has been 

boosted to 6.4. 

 

Here If You Need also seems to have had the citrus turned right 

up too, shedding last year's light tangerine and orange and 

replacing it with ripe notes of mandarin and slightly rich 

marmalade. Those are joined by stonefruit, with yellow 

nectarine leading the charge before being joined by apricot, 

while a slightly firm bitterness follows through at the end. 



- TEMPLE BREWING 888 MANDARIN ALE 2021. Now 

enjoying its third iteration, Temple Brewing’s celebration of 

the beginning of another Chinese New Year, the 888 

Mandarin Ale, continues to change with the passing of 

another lunar year. The first 888 was a lion-backed saison – 

which you can read about here – while the next saw Temple 

switch the recipe to a pale ale for the year of the rat. Now, for 

2021, the Brunswick East brewery has marked the start of the 

year of the bull with another mandarin pale ale, though with 

changes beyond a new colourful can. 

 

For one, they've dry-hopped heavily with Eclipse from Hop 

Products Australia; a hop named last year and known for its 

impressive mandarin notes. Not content with just those 

changes,  

 

Temple upped the amount of mandarin used too, adding some 

70 kilograms of dried mandarins, along with fresh mandarin 

juice. It makes for a clear, light orange and lucky pale ale that 

has a dry and clean malt profile and soft bitterness, but where sweetness from the mandarin 

packs a punch and drives the beer's flavour. 

 

- HARGREAVES HILL PASSION FRUIT 

SUMMER PALE ALE & HILL TO HOME 

IPA. If you know anything about the star of the 

contemporary Aussie hop breeding program, 

Galaxy, it's likely to be that it's the beer that 

helped Stone & Wood Pacific Ale become the 

game-changer it is, or that it's known for its 

citrusy, peachy qualities, with passionfruit oft 

cited as its most olfactory-tickling characteristic.  

 

So, what happens when you add passionfruit to a 

summery pale ale featuring Galaxy hops? Well, in 

the case of Hargreaves Hill's Passion Fruit 

Summer Pale Ale, you get a deeply hazy, vibrant 

yellow beer in which the fruit factor has been upped, the fruit seems to have added a little 

body on the one hand plus a little tang to counteract it on the other, and the result is a very 

enjoyable summer session beer. 

 

Also in bottleshop fridges from the Yarra Valley brewers right now are cans of their collab 

with online retailers Hops To Home. Hill To Home is a triple dry-hopped hazy IPA in 

which they've opted for a trio of lesser seen hops: Hallertau Huell Melon, Loral and 

Mandarina Bavaria. You've still got the sort of beer you'd expect from a TDH HIPA these 

days – soft, hazy, sweetly tropical – but there's something a little herbal in the aroma and 

flavour and wee bit of spice in the background too. 



- MOON DOG & RUN THE JEWELS NO SAVE POINT 

IPA. When it comes to favourite Run The Jewels tracks, I’d 

have to say mine is Lie, Cheat, Steal. Sure, Close Your Eyes 

(And Count To Fuck) is the undeniable banger that still gets 

dropped late at night for the poor souls still at a party where I've 

managed to secure an AUX cord, but Lie, Cheat, Steal has the 

flow, lyrics and bombastic build-up that perfectly captures the 

essence of what makes El-P and Killer Mike such a wonderful 

force. 

 

You may well wonder why you’re reading about this on a beer 

site; the reason for my half-baked analysis above is a simple 

one: with the media in the state it’s in, I might never get a 

chance to write about music, so the opportunity afforded by 

Moon Dog brewing a collab with my favourite hip hop group is 

too good to pass up. 

 

If you want to know more about the backstory of No Save 

Point, you can read it here. If, however, you just want to know 

what it tastes like, I suppose it’s time for that. Pour the hazy, 

American-Aussie-hopped IPA into a glass and it looks as 

golden as the metallic gold on the label while, flavour wise, it’s 

a definite juicebox, one that hits with a combination of peach, 

guava, passionfruit and gooseberry. 

 

No need to lie, cheat, or steal to get hold of it, either. 

 

- DAINTON BEER PEACHES & S'CREAM. Dainton 

Beer’s first limited release of 2021 is part Edvard Munch 

painting and part a reflection of what many of us spent 2020 

doing. OK, so maybe the Peaches & S’Cream design is 

pretty much all Munch, although I for one did spend plenty of 

last year screaming inside my heart. I also spent a lot of it 

wondering if there were too many IPA variants and if too 

many of them contained lactose, only for Dainton to welcome 

the new year with what they’ve dubbed an “Oatscream IPA.” 

 

The inclusion of peach in the lactose-laden IPA creates an 

aroma that made me wonder if there might be some sourness 

lying in there but, as it turns out, we might have to wait a few 

months for a Sour Oatscream IPA (who are we kidding: days 

is more likely). Instead, the first sip is smothered with 

creamy, smooth and sweet flavours; mostly of peach but also 

with some light citrus too, leaving you with a dessert IPA that 

serves as a reminder that maybe we should all spend a bit 

more of 2021 screaming on the outside. 



- HOP NATION 30-G SINGLE HOP 

SERIES. Hop Nation’s 30-G Single Hop 

Series is a journey into what can happen when 

a rather substantial volume of a single hop 

variety can do to four beers; each is a 7 percent 

ABV IPA triple-dry-hopped with 30 grams of 

the green stuff per litre of beer. Each of them is 

pale and hazy; first, let’s start with Cashmere, 

which was my personal pick of the quartet. 

Here, the American hop provides a hard to 

define but rich berry flavour, which sits closest 

to raspberries but also brought to mind 

blackberries, while those flavours were joined 

by melon, a light citrus and seriously smooth 

finish. 

 

Next up is Citra, where it was notes of lemondrop lollies – bringing an instant flashback to a 

store in Sovereign Hill – which led the charge, along with slices of pineapple picked straight 

from the tin. Third up is Nelson Sauvin, which provided a punch of kiwifruit, lime, 

gooseberries, and that fairly distinct note of diesel often associated with some Kiwi hops. 

And, finally, we reach Sabro; while that hop is often closely associated with coconut, I 

picked up less of that and instead found fresh cream and particularly ripe flavours of 

mandarin. 

 

- BIG SHED MANGO & PASSIONFRUIT 

SOURS. Along with heat and holidays, summer 

brings with it an abundance of tropical fresh fruit. 

These days, such fruit appears with regularity in 

sours too, with mango and passionfruit two of the 

most favoured by brewers from the fruit aisle. And 

that's what you find in this pair from Big Shed, 

where a bucket load of each is used to embellish the 

same base beer. 

 

In the case of Mango Sour, the appearance really 

puts you in the mood as it pours a ripe mango-

esque, incredibly opaque bright yellow. Authentic, 

fresh – and strong – mango aromas come to the 

party, one in which sourness is restrained, playing 

well with the juicy nature of the fruit. There is a little sweetness early on and mouthfeel thats 

on the syrupy side, yet the beer still finishes quite dry. 

 

Its Passionfruit Sour compatriot is similar in some respects yet very different in others. The 

light-yellow drop only has a slight haze, while the fruit works with the sour character to 

leave a lively sherbet zing on the nose. Again, the sourness is pretty restrained, the 

carbonation spritzy, and a pleasant sweetness present on the palate from start to finish, 

making for an easy-drinking refresher in which the passionfruit comes through clean and 

fresh. 



- MOUNTAIN GOAT RARE BREED: BOTANICAL IPA. For 

their final Rare Breed release of 2020, Mountain Goat return to 

territory that's proven to be successful for them in past: that of IPA, 

and in this case with a twist. Now the brewery have a sideline in gin, 

they've cross-pollinated the two by adding some of the botanicals from 

their Hopped Gin – juniper, coriander, cubeb and yuzu – to their 

Botanical IPA. 

 

And, while it might look much like past award-winning IPAs from the 

Richmond team – clear and golden – it's rather different in character. 

Indeed, thanks to the creamier, more herbal, savoury elements 

wrapped around a lively shot of citrus, I wondered whether there was 

some quirky hop action at play: Sorachi, Sabro, maybe even some 

Zappa. My senses were leading up the garden path, however, as it's 

Citra and Kiwi hop Taiheke (formerly NZ Cascade) in the mix, 

seemingly messing with my mind in cahoots with the botanicals, while 

adding a flash of bitterness too. 

 

- FRENCHIES SOFT TROPICAL MIST DDH 

SESSION NEIPA & DRAUGHT PILS STYLE & 

TROPICAL BRUT IPA. Three super easy-

drinking beers in 330ml cans. You ready for this? 

 

Our man Judd Owen wrote about Frenchies’ 

Tropical Mist and Thick Tropical Mist in 

November, and if he knocked back the seven 

percent NEIPA in six minutes then he’d do this Soft 

Tropical Mist DDH Session NEIPA in three 

because it’s full of beautiful haze but contains 

precisely zero elements to slow you down but 

considering it’s less than one standard drink perhaps 

that’s not a problem for anyone so enjoy the Strata-

Sabro-Mosaic flurry of flavours just as quickly as 

you like before moving on to the Draught Pils 

Style, which is a masterfully-made French pilsner 

using noble Strisselspalt hops to bring the 

Frenchiness (and also the bitterness) but if you ask 

me it’s the smooth, sweet malt that makes you want 

to drink these by the Seine with the common people 

while making rude jokes about the the upper class 

who are sitting in their hotels sipping Tropical Brut 

IPA out of champagne glasses while their tailors 

measure their coats and the local Louis Vuitton vendors tout their wares and if I’m being 

honest I don’t know how the rich spend their time but I do know that I’m mostly just jealous 

of them drinking this hop champagne because it’s light and buoyant with a fruit salady note 

and is dangerously refreshing for its strength which is a trait of many Brut IPAs but pulled 

off particularly well here so this one is ideal for toasting but don’t let this summer smasher 

smash you. 



- LITTLE BANG BREWING 12,000 HAZY IPAS. In 2020, a 

plethora of limited release IPAs were discharged into the wild: 

straight IPAs, hazy IPAs, IIPAs, oat cream IPAs, sour oat cream 

IPAs; hop fiends were spoilt for choice. Many arrived with quirky 

names, eye-catching labels and diverse hop combinations. 

 

As the year came to a close, the team at Little Bang decided to 

release 12,000 of them at once – the same hazy IPA but each with 

a unique name and label. You can read how it came about here, 

with brewery co-founder Ryan Davidson's algorithm throwing up 

names such as Hazy Capsicum Pleasure, Asymmetrical Pirate 

Conspiracy, Chewable Zombie Content, Slippery Antelope Jazz, 

Spicy Cardigan Voodoo, Cheeky Bingo Cake, Alarming Alligator 

Officer, Complicated Dingo Science… 

 

When it comes to the actual liquid, the fun pours from the glass in 

golden, moderately hazy fashion. There's a little sweetness on the 

nose, taking the stone fruit path alongside a little pine and grass, 

while the medium body supports a sweet peach fruitiness, as well 

as a little biscuit malt and moire pine. It's a pretty easy-drinking 

affair – certainly easier than the process by which it came about – wrapped up with a low 

bitterness and light, dry finish. 

 

- BIG SHED STRATA/ZAPPA IPA. The Big Shed brewing 

team has started 2021 with a bang, wasting no time in releasing 

their first limited release. They've called upon two big-hitting 

new hops to impart their oily goodness into a West Coast style 

IPA too.  

 

Strata and Zappa were among the US varieties causing a buzz in 

the beer industry in 2020; the former Strata is the progeny of 

Perle, which has its origins in Germany but is also grown in the 

States, while Zappa was discovered in the wild and is native to 

North America. 

 

The combination of two punchy – and, in the case of Zappa, 

quirky – hops leads to some powerful aromas and flavours: 

serious pine on the nose alongside a decent earthiness, some 

mango and a little orange citrus. The pine follows through on the 

first sip, dominating by a distance.  

 

However, the beer's fruitier side, and a smidgeon of something 

herbal, sneak their way in too. The super clear, burnt orange IPA 

has a bitterness that's noticeable, a mouthfeel that's thick and full-bodied where you'll pick 

up a little toffee, caramel, and a bready sweetness, yet the balanced 38 IBUs ensures the 

finish is quite dry. 



- WHITE BAY BEER CO WEST COAST IPA. The 

fightback continues... After a few years in which a haze has 

descended over the world of IPAs, smothering bitterness, 

boosting sweetness and fluffiness, and making the category 

increasingly home to words such as "juicy" and "fruity", the 

past is making itself felt. You could already see a growing 

number of West Coast IPAs appearing as 2020 dragged on – 

admittedly often with hop profiles very different to those of a 

decade before, but brighter in the glass and more bitter on the 

palate than their hazy brethren – and the first weeks of 2021 

suggest it's a trend that's only going to continue. 

 

White Bay's arrives "spurred on by Sam the brewer’s thirst for 

an IPA with some bitterness", leading the Sydney brewers to 

"absolutely pulverise [the] beer with our whole arsenal of 

hops". It also arrives with a golden glow, from which flows a 

three-tiered beer: deep citrus and grapefruit top notes, a very 

light caramel sweetness as filling, and that nostalgia-sparking, 

piney, earthy, forest floor dankness underneath. There's a little 

sherbet to the aroma, a fullness of texture that borders on oily, 

and a bitterness that carries plenty of hop flavour with it beyond 

the moment it’s disappeared down your throat. 

 

Another piece of evidence you can enter into the case file titled: "Why West Coast IPAs are 

here to stay." 

 

- KING RIVER BREWING MANGO & 

BLUEBERRY BERLINER WEISSE 

2021. King River's switch to cans came just 

in time for them to pop the 2021 versions of 

their fruited Berliner Weisse duo inside. The 

Mango Berliner Weisse looks like thick juice 

or purée and, from the off, it makes no effort 

to hide its star ingredient. Fleshy mango is 

prominent on the nose, the silky palate, the 

belch test. Indeed, it smothers your chances 

of picking up much in the way of acidity or 

funk in favour of fruit-heavy refreshment. 

 

There's plenty of funk in its Blueberry 

Berliner Weisse brethren, however, which 

pours like a deeply-hued rosé and leads off 

with the fruit's deep, earthy charms. Again, 

it's light on the acidity – just a gentle spritz – but registers higher on the funk meter, and is 

fruitily refreshing in its own way too. 

 

Source: craftypint.com 

 



VBLCS  BEER  LABEL  CATALOGUES 

Cairns, Rockhampton and Toowoomba                            28 pages $6.00 

Mildura (Northern Breweries)                              16 pages $3.50 

Northern Territory                              27 pages $6.00 

Kalgoorlie                                26 pages $6.00 

Old Ballarat                     19 pages $4.50 

Sovereign                        9 pages $2.00 

Anchor, Sail & Anchor, Matilda Bay                            18 pages $4.50 

South Australian & Associated Breweries                                154 pages $15.00 

Coopers Brewery                                      130 pages $15.00 

Sanctuary Cove Brewery                      23 pages $6.00                             

Courage Breweries                              $6.00 

Geelong Brewery                           $6.00 

Richmond Brewing Co                          $6.00           

Castlemaine Perkins                 $6.00 

CUB Queensland                           $6.00 

Tasmanian Breweries                 $7.50 

Swan Brewery Co                         $13.00 

Micro Breweries (1st Edition)                         $6.50 

Micro Breweries (2nd Edition)                         $8.50 

Micro Breweries (3rd Edition)                         $8.50 

 

All members please note: When sending cheques or money orders to the Secretary as 

payment for catalogues ordered, please make them payable only to “The V.B.L.C.S.”  Please 

do not make them payable to the Secretary, either by title or by name.  Copies of the Club 

Catalogues are obtainable from Angus MacEwan, 49 Koornalla Cres, Mt. Eliza, Victoria 

3930.  Ph: 03 9787 0225. ALL CATALOGUE PRICES ARE POST PAID 

 

 

MEETING  DATES  FOR  2021 
 

VBLCS meetings are usually held at the Carlton Brewhouse, 24 Thompson St, Abbotsford 

VIC 3067, Melway Ref. 44 G7.  

 

Meeting dates for 2021 are:  

February 14 (Thunder Road Brewery)(cancelled) 

April 11 (Thunder Road Brewery) 

June 13 (AGM) (Venue TBA) 

August 8 (Venue TBA) 

October 10 (Venue TBA) 

December 12 (Venue TBA) 

 

NOTE: As a general rule the meetings are held on the second Sunday of even numbered 

months. Starting time is 1.00 pm although many members come earlier for socialising.  
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